
 

Because we've been 

one of Constant Contact's 

most exemplary customers, they named us one of their 

2012 All Stars! 

 

It's a way to recognize us for our great online marketing 

practices and for our full and effective use of our Constant 

Contact account for last year. 

 

This status is an annual designation that only 10% of their 

customers achieve for their use of Constant Contact prod-

ucts. The standards for becoming an All Star this year were 

tougher than ever, and that we managed to do it for consecu-

tive years is quite an accomplishment. 

 
 

 
 

 

The Bel Air Neighborhood Association is a  

Constant Contact All Star Again! 


